
         
St. Peter’s College 

Comm 101.3 – Decision Making I: An Introduction to Business 
 

 
SESSION DATES:   September – December  2019 
TIME:      Mondays, 7:00pm   
INSTRUCTOR:    Rob Harasymchuk, B.A. (Econ), B. Comm (Finance), MBA, CPA (CMA), PhD (ABD) 
OFFICE HOURS:   M – 5-7pm; by appointment during the rest of the week 
CONTACT INFORMATON:  
 

Mail address:  
 

St. Peter’s College 
Box 40, Michael Hall   

Muenster, SK  S0K 2Y0 

Phone: 
 

Office: 306.682.7850 
     Cell: 306.231.6199 

 

Email: harasymchukr@stpeters.sk.ca 

 

REQUIRED TEXT:  
 
Pride, Hughes, Kapoor, Althouse, Allan. Business, 1st Edition. Nelson Education 
Ltd.  
 
Note: this ‘book’ is cello-wrapped as a loose-leaf package or available as an e-
text. This book can be purchased from the University of Saskatchewan Bookstore 
https://shop.usask.ca/ or direct from the publisher at the following link: 

 
www.nelsonbrain.com/webapp/wcs/stores/servlet/en/micrositesca/UofSaskatchewan-COMM101 
 
Additional Resources: (not a required purchase for this course):  
 
Althouse, Norm R., Shirley A. Rose, Laura A. Allan, Lawrence J. Gitman, Carl McDaniel. The 
Future of Business, Nelson Education Ltd.   
 
The 3rd, 4th edition and 5th edition are commonly available in the marketplace and provide a 
significant amount of overlap with the content of the required Pride et al. textbook.  
 
 3rd edition  4th edition        5th edition  

 
 
 
 
 

A copy of the 3rd, 4th 
and 5th edition will be 
available on loan 
from my office. 
 

mailto:harasymchukr@stpeters.sk.ca
https://shop.usask.ca/
http://www.nelsonbrain.com/webapp/wcs/stores/servlet/en/micrositesca/UofSaskatchewan-COMM101


COURSE DESCRIPTION:1 
 
Successful entrepreneurs, managers, employees and business owners must effectively integrate a 
variety of managerial processes (decision making, leadership, planning, control, motivation, etc.) and 
functions (accounting, marketing, finance, production and operations management, human resources, 
information technology, etc.) within their organizations. You must also maintain effective relationships 
with key stakeholder groups (customers, shareholders, suppliers, and governments) outside of the 
organization. Successful students will often see a great deal of familiarity in these processes and 
functions. 
 
The purpose of this course is to assist you in developing an understanding of the issues affecting 
business – the complex web of interrelationships that exist, and the organizational and managerial 
challenges involved in managing the modern business organization.  
 
The focus of this course is on integrated organizational decision making. To realize this, students will 
conduct integrated analysis to examine, discuss, present and debate a variety of situational cases, topics 
and articles spanning the various functional areas of business.  

 
 
COURSE OBJECTIVES: 
 
This course will present the fundamentals of business, with a specific focus on the Canadian business 
environment. Students who successfully complete this course should develop a sound understanding of 
introductory business concepts and the business planning process. From an entrepreneurial perspective 
we will explore concepts of the global economy, government, organizational structure, management, 
accounting, finance and financial markets, human resources, marketing, leadership, ethics, and 
corporate social responsibility.  
 
You will learn how to evaluate business through use of analytical tools and techniques that incorporates 
all aspects of a successful business venture. While the heart of decision-making is opportunity 
assessment, a holistic approach to business creation and operations will be taken. The four stages of the 
organizational life-cycle (start-up, growth, maturity and revitalization) will provide the foundation for 
our learning cycle. Throughout the course you will be exposed to three sectors of the economy: business 
private sector, public sector and the social economy and their impact on society.   
 
The course provides each student with opportunities to apply their knowledge, acquired from prior work 
experience and the materials covered by the text, in class, in discussions and through the development of 
your major assignment.  Similar opportunities for applied learning exist in the discussion component of 
the course. Students are expected to see the relevance of each of the functional areas to the business 
setting.  
 
This course is guided by the textbook, but not solely reliant on it. Both the text, and other materials, 
are important learning components. Exams will include material covered in class that may not be found 
in the textbook. In addition, students are responsible for all topics addressed in the assigned reading of 
the textbook that may not be covered in class. 

 
1 Some of this course material and syllabus content has been used with permission and/or adapted from previous Comm 101.3 instructors at 

St. Peter’s College. 



 
This is designed to be an interactive class with learning based predominantly on discussions and debate, 
participant presentations and case analysis.  All students are expected to be prepared for each class, 
attend all class sessions, and actively participate in the discussions. 
 
Students are expected to enhance their understanding of the course materials by actively exploring 
business-related websites and/or blogs, reading business-focused periodicals and reviewing additional 
supplementary sources on specific topics via the internet or library searches. 

 

Student learning responsibilities2 

A student will consider the course outline as a contract that describes course objectives, and which 
details the student's responsibilities during the delivery of a particular course. A student is expected to 
show substantial effort regarding: 

• being punctual and meeting participation requirements for lectures, tutorials, seminars and 
laboratories 

• being free from the influence of alcohol or recreational drugs when attending scheduled 
learning activities 

• being prepared for classes, tutorials, seminars and laboratories 
• participating in class discussions 
• completing papers and projects as assigned 
• collaborating fairly with colleagues in group projects 
• acknowledging the contributions of others in group work 

 
CLASS PARTICIPATION 
 
Class time is a combination of lecture and open discussion. Lead discussants and/or presenters may be 
selected randomly for discussion of chapter materials, therefore preparation is essential. You may be 
called upon, on a random basis, to debate or comment on particular issues that have been raised or to 
identify issues that have been neglected in our discussion.  Your contribution is valued and adds to the 
learning of the entire group’s experience.  

Class participation marks are earned through your contribution to the class dialogue. Note that marks 
are not given for just speaking – comments and ideas must be thoughtful, constructive, respectful, 
relevant and most importantly move the discussion forward (not just repeating previous comments or 
ideas).    

 
 
  

 
2 Office of the University Secretary. “Guidelines for Academic Conduct”. University of Saskatchewan – approved by University Council June 17, 

1999. Online – found at: http://www.usask.ca/secretariat/governing-bodies/council/resources/guidelines-for-academic-conduct.php. Last 
viewed: September 4, 2015. 

http://www.usask.ca/secretariat/governing-bodies/council/resources/guidelines-for-academic-conduct.php


EVALUATION: 
 
Final grades will be determined based on the following criteria for course completion: 

 
1st Assignment – “Leadership in Question” – Individual   10%  
 
Midterm Exam - Individual      20% 
 
2nd Assignment – Decisions in ‘Action’ - Group    20% 
 
Final Exam – Individual        45% 

  
Preparedness and Contribution to Class Discussion     5% 
 
Total                    100% 

 
 
LATE SUBMISSIONS 
 
Assignments submitted after the due date will be penalized 10% per day, to a maximum of 3 days or 30%, 
at which point a grade of zero will be given.   

 
 
ACADEMIC POLICIES:   
 
St. Peter’s College abides all existing and current policies of the University of Saskatchewan for academic 
integrity. Every student who is registered in this class is expected to have read and understood the rules 
regarding student academic honesty which are posted on the Academic Honesty page of the University 
of Saskatchewan web site at the following location:   

http://www.usask.ca/copyright/students/plagiarism/index.php 

 
 
PLAGIARISM  
 
The University of Saskatchewan defines plagiarism as, “the presentation of the work or idea of another 
in such a way as to give others the impression that it is the work or idea of the presenter.  Adequate 
attribution is required. What is essential is that another person have no doubt which words or research 
results are the student's and which are drawn from other sources. Full explicit acknowledgment of the 
source of the material is required. Examples of plagiarism are:  
 

i. The use of material received or purchased from another person or prepared by any person 
other than the individual claiming to be the author.  

ii. The verbatim use of oral or written material without adequate attribution. 
iii. The paraphrasing of oral or written material of other persons without adequate attribution.” 

 

http://www.usask.ca/copyright/students/plagiarism/index.php


The policy applies equally to all forms of materials submitted. These materials include but are not 
limited to assignments, essays, compositions, theses, creative writing, reports, reviews, lab reports, 
projects, computer programs, experimental data, drawings, charts, plans, musical compositions, and 
works of art. This policy applies without regard to the weight assigned to the item plagiarized within the 
course instructor’s grading formula for the course.  

 
 
OTHER FORMS OF ACADEMIC MISCONDUCT  
 
Any serious academic offences, such as producing plagiarized essays or assignments for compensation, 
theft, distribution or unauthorized retention of examination papers, offering improper inducements in 
exchange for favourable academic consideration, unauthorized access to or tampering with academic 
records, and forging letters of permission or other academic documents, will be reported to the St. 
Peter’s College Administration for decision and possible disciplinary action. 

 
 
HOUSEKEEPING 
 
If you have any questions about lecture materials, assignments, project work or group concerns be sure 
to contact me at the earliest convenience. Leaving things to the last minute will not help your case and 
may limit my ability to assist. 
 
Laptops and tablet computers are a welcome tool in the classroom, but out of respect for everyone in 
the class limit your use to note-taking and course related work.  
 
Cell phones may not be used in class and texting is unnecessary to the conduct of this course. If you 
need to take/make a phone call you are welcome to leave class. If you have need for your phone to be 
on for emergency purposes, be sure to let me know before class.  
 
Recording lectures is not permitted without written permission of the instructor (and any guest 
speakers/lecturers) and general class participant’s consensus. 
 
In class discussion is a primary learning mechanism in this class and discussion and debate is 
encouraged. Side discussions and general chat is not welcomed though as it is a distraction for others. 
 
 
FINAL EXAM 
 
The final exam is scheduled by St. Peter’s College. The final exam schedule will be posted on the College 
website and available from the front office – typically by early November. Term 1 final exams will be 
scheduled in December, Monday-Saturday, typically until December 22nd. Students should avoid making 
prior travel, employment, or other commitments for this entire period. Students must regard 
registration as a commitment to accept final examination dates. Final exam deferrals will be handled in 
accordance with College policy. Application for deferral must be accompanied by supporting 
documents/evidence. 

 
  



GRADING SYSTEM 
 
St. Peter’s College abides the University of Saskatchewan percentage system for reporting final grades. The 
university-wide relationship between literal descriptors and percentage scores for undergraduate courses is as 
follows: 
 
90-100 Exceptional 
A superior performance with consistent strong evidence of: 

• a comprehensive, incisive grasp of the subject matter; 

• an ability to make insightful critical evaluation of the material given; 

• an exceptional capacity for original, creative and/or logical thinking; 

• an excellent ability to organize, to analyze, to synthesize, to integrate ideas, and to express thoughts fluently. 
 
80-89 Excellent 
An excellent performance with strong evidence of: 

• a comprehensive grasp of the subject matter; 

• an ability to make sound critical evaluation of the material given; 

• a very good capacity for original, creative and/or logical thinking; 

• an excellent ability to organize, to analyze, to synthesize, to integrate ideas, and to express thoughts fluently. 
 
70-79 Good 
A good performance with evidence of: 

• a substantial knowledge of the subject matter; 

• a good understanding of the relevant issues and a good familiarity with the relevant literature and techniques;  

• some capacity for original, creative and/or logical thinking; 

• a good ability to organize, to analyze and to examine the subject material in a critical and constructive manner. 
 
60-69 Satisfactory 
A generally satisfactory and intellectually adequate performance with evidence of: 

• an acceptable basic grasp of the subject material; 

• a fair understanding of the relevant issues; 

• a general familiarity with the relevant literature and techniques; 

• an ability to develop solutions to moderately difficult problems related to the subject material; 

• a moderate ability to examine the material in a critical and analytical manner. 
 
50-59 Minimal Pass 
A barely acceptable performance with evidence of: 

• a familiarity with the subject material; 

• some evidence that analytical skills have been developed; 

• some understanding of relevant issues; 

• some familiarity with the relevant literature and techniques; 

• attempts to solve moderately difficult problems related to the subject material and to examine the material in a 
critical and analytical manner which are only partially successful. 
 
<50 Failure 
An unacceptable performance 
 
 
 
 

  



COURSE TOPICS (and corresponding text and/or learning materials) 
 
 

Date Topic Pride et. Al. 
Business, 1st 
edition text 

Althouse, 
The Future 
of Business, 
4th edition 
 

September 
9th, 2019 

Introductions 
Syllabus Overview  
Discussion of Assignments, Forming Groups and 
Expectations 
The Role of Government 

n/a 
n/a 
n/a 
 
Chpt 1 

n/a 
n/a 
n/a 
 
Chpt 1  

September 
16th , 2019 

Economics: Evolving Systems 
Forms of Business Ownership 

Chpt 1 
Chpt 4 

Chpt 2 
Chpt 8 

September 
23th, 2019 

Marketing & Customer Focus Chpt 12, 13, 
14, 15 

Chpt 13, 14 

September 
30th,2019 

ASSIGNMENT #1 DUE: Leadership in Question  
 

September 
30th,2019 

Human Resources: Recruitment, Retention, Motivation Chpt 9, 10 Chpt 11, 12 

October 
7th, 2019 

Organizational Structure – Creating Flexibility 
Operations – Producing Quality 

Chpt 7 
Chpt 8 

Chpt 10  
Chpt 15  

October 
14th, 2019 

THANKSGIVING HOLIDAY – NO CLASS TONIGHT 

 
October 
21st, 2019 

MIDTERM EXAM – 1st half of class (7:00pm-8:20pm) 
 

Ethics and Social Responsibility  
 

Chpt 2 Chpt 3  
 

October 
28th, 2019 

No Lecture – in class group work for Assignment #2 All reference materials  

November 
4th, 2019 

Corporate Financial Management, the Banking System and 
Credit 

Chpt 18, 19 Chpt 17, 18 

November 
11th, 2019 

READING  WEEK BREAK – NO CLASS TONIGHT 
 

November 
20th, 2019 

ASSIGNMENT #2 DUE: Decisions in ‘Action’ 
 

November 
18th, 2019 

Accounting and Financial Information Chpt 17 Chpt 16 

November 
25th, 2019 

 Decisions in Leadership – applying our learning 
 

 
supplemental readings, 
notes package 
 

December 
2nd, 2019 

Decisions in Leadership – applying our learning cont’d 

Date to be 
determined 

Final Exam All course materials including the 
syllabus, assignments, textbook, 
slides and supplemental handouts 

 


